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AdATY: LuuTnasInIseausumalulad Technology Acceptance Model TAM
Abstract

In the era of Globalization, technologies have played an important role in providing quick communication
around the world, only intemet signals and intemet connection devices such as mobile telephone, tablet, computer
and etc. are needed, allowing buyers and sellers to send and/or receive products information conveniently and
quickly. The previous documents and researches related to intemet showed that attitude toward using technology,
perceived benefits of using technology and perceived ease of using technology had impact on intention to use
technology and cause of technology acceptance. Technology Acceptance Model (TAM) is crucial for encouraging
marketers to accept the most appropriate technology for product marketing strategy planning to sell products
efficiently, to promote products and to build customer engagement. This article aims to provide knowledge about
technology adoption models, concepts, and related research in Thailand and abroad which will enhance readers’
knowledge about factors that cause technology acceptance. Furthermore, it gives importance to buyers, those who
are involved in this study and those who have interest in studying TAM to understand TAM and to develop
technology acceptance among marketers in a timely manner towards competitive market.
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definnsanmguinsnszvivdemaua (TRA) wazuuudtassnssouiumalulad (TAM) og1sazidon
wnuTmguiie 2 fanuusndieiulae TRA Wudteudelnesuuasdnyiieafudvinaainnisadesnia
naueeds luvais?l TAM wenmsiuiussleviuaznisiuinnudeglumsldimaluladesnainiu (Pikkarainen et
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