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Abstract

In this research survey of the customer’s satisfaction towards Khon Kaen University Post Office was
studied to improve customer satisfaction to the service of Thailand Post. 400 peoples were selected by using
questionnaires. Descriptive statistic was used frequency distribution, percentage, mean, standard deviation,
inferential statistics, T- test, and F — test (ANOVA)

Results of the study were found that respondents were mostly female, age between 21 — 30 years,
bachelor’s degree, single, career was student, with 15,000 Bath per month or higher income.

Respondents satisfied with the product and service, price, place, promotion, personnel, productivity
and quality of service, physical evidence, and process of service in the overall a high level of satisfaction.

The hypothesis test results founded that different gender was significant to different satisfaction in
terms of product and service, price, place, personnel, productivity and quality of service, and physical
evidence, but promotion, process of service, were not significant. Different age was significant to different
satisfaction in terms of place, promotion, but product and service, price, personnel, productivity and quality of
service, process of service, physical evidence were not significant. Different education was significant to
different satisfaction in terms of product and service, price, promotion, personnel, process of service, but place,
productivity and quality of service, physical evidence were not significant. Different status was not significant to
different satisfaction in all of them. Different career was significant to different satisfaction in terms of place,
promotion, personnel, productivity and quality of service, but product and service, price, process of service,
physical evidence were not significant. Different income was significant to different satisfaction in terms of
product and service, place, but price, promotion, personnel process of service, productivity and quality of

service, physical evidence were not significant.

Key words: Satisfaction, Customer, Khon Kaen University Post Office
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