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Abstract

The objective of this research is to study purchasing behaviors, the marketing mix perception, and the
attitudes toward Thai products Consumption of Consumers from Lao PDR. The research started with Quota
Sampling and then distributed the questionnaires. The samplings were selected as the accidental samplings
not less than 400 sets. Basic statistics are used in data analysis: percentage, average, and standard deviation.
To test the hypothesis, the researcher uses t-test and finds the relationship through Scatter Diagram. The
results of the research show that the marketing factors influencing Thai products consuming decision at most
are the quantity or usage and advertisements portraying by the singers and film stars. The most attitudes
toward Thai products of the questionnaire respondents are good quality, modern, and reasonable price. The
population factors do not affect the marketing mix perception and the attitudes toward Thai products in the
significance of 0.05. The perception factor of the marketing mix has the positive relation with the attitude
toward Thai products in moderate level at the relation of 0.501

Keyword: Purchasing Behaviors and Lao PDR
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