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fimnngsiamsin Aesvideyalaglilusunsudndagy SPSS version 160 afATI Ao nsuanuaseud Arfeeay Aede
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nmsuimsmanaeasiglvivesussnoumsiviigussmalne 4.0 lnenmsiuelussdudminans (x =3.32) laelimsusms
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Arddsy: Audsalumsuimsniseanadelu, fuseneunising, Usemnelne 4.0

Abstract

The research was aimed at studying (1) the common characteristics of new startup to Thailand 4.0 and
(2) the opinion levels of modern marketing management and success in the modem marketing management. The
research tool was questionnaires collected from 817 startup entrepreneurs registered as technology business by
Trade Business Development Department. The data was statistically analyzed by SPSS version 16.0 software package
for statistical values of frequency distribution, percentage, arithmetic means and standard deviation. The research
results found that the samples were identified as digital, internet, artificial intelligence and embedded technology
(24.7%), business registration form of enterprise (65.4%) and ownership share of non-affiliated relatives partners
(39.2%), averaging 5 personnel in organization employment, located in rural (36.0%). In case of the modem
marketing management’s opinion for new startup entrepreneur to Thailand 4.0 was overall at a medium level
(X =3.32) in marketing management (x =3.38) and technological operation (X =3.27) respectively and the success of
modem marketing management was overall at a medium level (x=3.37) as well as success in modem marketing

management was high in physical evidence (x = 3.49) and cost efficiency (x = 3.44) respectively.

Keywords: Success in Modern Marketing, New Startup, Thailand 4.0
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YNINSAANA LAZAUNTNGINTIINTIRY (x =3.37) éJWUVl%IWEJ'lﬂiN‘I{H‘Ej (x =3.36) @T'lu@mm‘w UAEATUAIINS URATEURD

P (x =3.32) Amuudnngsy (x =3.25) muanny

anUswa

msfnudnuariuguvesUszneunslmigussmelng 4.0 Aertunguiusznaumsly (Startup) 7l
ns¥usendugsiamelulad Srunuiedu 817 mefinunniign Ao nqusiedne azdsznaugsivlunguiivia
welilafBumedileiiTourenasdsdugunsaisineg Jyaussiviuasmaluladavesnailaiiosay 24.7 ansideou
ganalugUuiem Andusosas 65.4 dnunzanududvesie samamuanvudn luyeraduilildesogni Seu
av 392 TnewAeiinniluesdng 457 au fidmesgsivedlusnsdmta AnduSosas 36.0 aenndestu wndiinises
yad (2560) seyfagiusznaunslonl (New  Startup) muuudAnlneuaust 4.0 axdudusznaunisiisjuidumsly
wealuladlunsiuidoussiainmswasuuladviiugmamnssusingg (hfedhu 5 naugaamnssundiveng) 910
Tauaag3ia (Business Model) sl uazannsarwnuulais e (Unlimited) ludiuyufis lasendemiinausiny
dedlsifeu yaidsaenadoatu fiamseoulmi (2559) svyfednuarmadudwesgsiaves New Startup 1n9mnms

=2

JeAuYU (Crowd funding) 138398 (Venture Capital) Fad1vetiodvsgsianumstieru dmiusduuunisan
nedeuareglusuusvnlasdninglumsasiaitetielited Ao amsamyuiiuaNnsveiuvtosyauRuangte
ldazveriududonnaontumsiurdesuimshfisnnindelonnnnianzdeuluguyarasssun Snviadle

a

gsnadulndinelamnniuanansmihnediernng Nedeusie Amdyadiia Ruusnauwinanvgeundlanig

a

a av i4

(v udsmasy, 2557) uonamnildnvafinmessivdlvnjeglusinedmin aenadosiudeyanisanmeidounes
nsnTINNEYE. nauiagsRamsAn (2560) wut TRyanadndclvluedUvss w2559 (n.a.-5.0) Sy
32,496 578 Fsdrsnnidumssemadou Tudugiinadou 21838 s Andudosay 67.2

seAunuAnTIusuMIUIMsMsranalielvl wuin ngudiedsuszneunislmifimsuimsmsnain
adulmilagnmsuszauiiunans (x =3.32) lnednsusmsmaaeadelnl lussduuiunans Tusunisdenis
mMInan (x =338) wagiunisiudunsuasmalulad (x =327) sy dedenndosiunuideues finen @3
(2556) WiAnwdadedrnudnsavesiszneumsiamiaruananuazawingen Tudminawainudn anuanui
voaffUszneumAamisruanamasaungenluiminawafevtladlumsdndugsialufunsinmsesd
A3 (Shang et al, 2009) agisaANIBN1SAAIA (Walsh et al,, 2010) LLaxT,wamwmﬂﬁmmﬁwﬁzyiusz@fumné'ﬂﬁgdé’a
gonpdesiuaAdeves Wunun yaes (2553) ladnwladeganudiSavewjusznauntsgsnaluannganmamnues
Ham$ITenuIgUszneuntsleudadiuietady Tunsdndugsisludiumsdndunmsmudming Buke &
Denise, 2004) wagnelulagoglusyauin

syuaud S slumsifluneuimsmenanadelval wuin ngudiegfuszneunsluifinrudndalums
wWinsmasaneasielyal lnenmsndnegseiuliunas (x =3.37) nefiarwdisalunsumsmssannade vl seduunn
donndediunuide (Orucker, 1982) loiun AumSneNsyNINIBNIN (x =3.49) AuUss VBN (x =3.44) uag
eudSslunmsEmsmsaealelyseauuunas liun dumsviniils (x =3.38) fugaiunmnImsnann uwagaiu
PINNTIINITRU (x =3.37) AmunInensuyed (x =3.36) AR Laza AL URAYeURadni (x =3.32) Ay
wInNTIY (X =3.25) MUE1AU wazdennd osiunuATeves dunn yaas (2553) lidnwladeganudniaves
Auszneunsgsna Twwsngavmannues nams3denuin fuseneumsiierufaiussauinndennudisalumsaiiv
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