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MARKETING FACTORS INFLUENCING THE PURCHASING DECISION OF SNAKESKIN
GOURAMI PROCESSED PRODUCTS PACKAGING IN WAT BANGPLEEYAINAI
MARKET, BANGPLEE DISTRICT, SAMUT PRAKARN PROVINCE
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Abstract
The purposes of this study were to study the difference of the demographic factors that have an
effect on Snakeskin gourami processed products purchasing decision in the aspect of product, price, place,
promotion and trust. The sample in this survey study was 385 people who visit at Wat Bang Yai Nai market.
The results revealed that the majority of respondents were female, aged among 31-40 years old,
married, work as government officers and had average salary more than Baht 20,001. The attitude toward to
marketing mix factors influencing the Snakeskin gourami processed products purchasing decision in Wat Bang

Yai Nai market were in moderate level for overall. For considering each aspect, the aspect of product was in
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high level and other aspects were in moderate level which were the aspect of price, place and promotion.
The comparison of respondents’ opinion toward to to marketing mix factors influencing the Snakeskin gourami
processed products purchasing decision in Wat Bang Yai Nai market in overall were different at the 0.05 level

of statistical significance.
Keywords: decision of buying, Snakeskin gourami processed products, Wat Bangpleeyainai market
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