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Abstract

The study of this literature aims to 1) Study the level of human capital development, entrepreneurial orientation,
change management, business partner, innovation management, marketing success, competitive advantage, enterprises
and the organization performance. 2) To examine the consistency of human capital development, entrepreneurial
orientation, change management, business partner, innovation management, marketing success, and competitive
advantage for agricultural operators. Impact of organizational performance on empirical data. 3) To study the human
capital development, entrepreneurial orientation, change management, business partner, innovation management,
marketing success, and the competitive advantage for agri-business operators and the organization performance. And

the benefits of this literature review are guidelines for entrepreneurs to plan for the human capital development,
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entrepreneurial orientation, change management, business partner, innovation management, marketing success, and
the competitive advantage for agri-business operators is that they provide good organizational performance from
management and theoretical use, as well as further research approaches that are used more effectively. This will

contribute positively to the organization's operations.

Keywords: Innovation Management, Marketing Success, Competitive Advantage, Agricultural Operators, Organization

Performance
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