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Factors which influence in making decision of
choosing the internet lease line for government

agencies in Bangkok : Internet Thailand Public Company
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Abstract

The purpose of this survey research was to find factors which influenced decision making in
choosing the Internet lease line of the Internet Thailand Public Company Limited by
government agencies in Bangkok. The subjects of this research were 209 government officers
who used the Internet service of the company. The instruments were questionnaires and
separate consisted of three parts: demographic data, marketing factors, and customer relation
management factors. The results of this study were as follows. Office of the Permanent
Secretary for Interior used the Internet system most (38.28%), and the purpose was to
receive the data and information in the organization (31.58%). The Internet, organization type,
had been used for more than 5 years (38.28%). (2) According to seven marketing factors,
product was the customers’ greatest concern (X = 4.72), followed by price (X = 4.71) and
distribution channel (X = 4.66). Customers also considered three factors before making a
decision. These factors were promotion process, infrastructure, and employee, and these
factors were rated almost at the same level. (3) Four customer relation management factors
influenced customers. These factors were building customer relationship (X = 4.81), customer
maintenance (X = 4.75), database management (X = 4.59), and information technology
employment (X = 4.59). Above all, the research results were congruent with all research
hypotheses. Therefore, the results of this study will benefit both marketers and company
owners in terms of marketing mix, contracts, after sale service, and customer relation

management for government agencies particularly.
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