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of the customers on renting the office spaces of the
All Seasons Place Project”
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Abstract

The present study was a survey research. The purpose of this study was to explorer the
marketing factors which influenced the decision making of customers on renting the office
spaces at the All Seasons Place Project. There were 171 customers who were the subjects of
this study. Questionnaires were used as research tools and consisted of 3 parts: demographic
data, the decision making process, and marketing factors which included seven factors, the
results of the study were as follows. (1) Demographic data of customers contained the
following details. (a) About three thirds operated an industry system. (b) About half of the
customers were European. (c) Each company (50%) hired 41-60 employees. (d) Renting
costs were divided into 2 categories (27%): lower than 50,000 Baht and 100,001 1 150,000
Baht. Finally, (e) about half of the customers rented for 3 years. (2) The customers revealed
their decision making process on renting the office space as follows. (a) About a half of the
subjects (56%) compared this project with 3 other projects. (b) They made at least 3-4
observations and (c) Spent 2-3 months before renting. Moreover, the reasons for renting were
as follows. The first reason was style (47%) and size (48%).They wanted to rent the medium
size (1,001-1,500M2). Second, parents and family member (51%) played their parts in making
decisions. Third, in terms of the renting process, about a half of the subjects (47%) rented
through brokers. Finally, some of them (38%) got the information of the project through the
mailed brochures sent to their companies. (3) Marketing factors played a role on the decision
making of customers. These factors were ranked as follows. (a) The renting price was the
most influential factor on making their decision making (X = 4.14). (b) Marketing promotion
was ranked second (X= 4.04). (c) Both distribution channels and (d) A physical facility factor
were ranked equal in the third place (X= 4.02). (e) Follow by sales personnel (X= 4.00) and
(f) The process factor (X= 3.97). Finally, (g) Product and service were the last (X= 3.92).
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