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Factor Affecting Consumer’s Decision to Purchase cast iron

Water equipments products
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Abstract

The objectives of this descriptive research were: (1) to study the decision-making
behaviors of customers on purchasing cast iron water equipments products, (2) to survey
marketing mixer factors, and (3) to explore the marketing mixer factors which affected on
the decision-making of customers on purchasing cast iron water equipments products.

The sample of this study included 400 people who visited the Pump &Valves Asia
2007 exhibition. Questionnaires were used as research tools and consisted of 3 parts:
demographic data, the decision making process, and marketing factors. Research data were
analyzed by descriptive statistics (frequency, percentage, mean, standard deviation), and Chi-
square.

The research results were as follows.

1. Customers stated that they surveyed the price of cast iron water equipments before
making any decision to purchase. They bought the equipment only when they needed, and
they used other products when this equipment was not available. They made their decisions
to purchase by themselves, and this equipment was included transportation cost.

2. Customers rated marketing factors of Water Valve (Thailand) Company at the
highest level followed by Chula Engineering, Strong Engineering, TVC Technician, Tri Chak
Nam Chok, and Pawaphat Engineering respectively.

3. The results of the relationship between marketing factor and decision-making
behaviors on purchasing cast iron water equipments products were as follows.

3.1 Marketing factors or marketing mixed factors of Water Valve (Thailand)
Company did not correlated with decision-making behaviors on purchasing cast iron water
equipments products.

3.2 Marketing factors and staff of Chula Engineering Company correlated with
product purchasing order behaviors. Marketing factors, price, place, people, and a process
factor correlated with operation behaviors when products were not available.

3.3 Marketing factors of Strong Engineering Company correlated with product
purchasing order behaviors.

3.4 A process factor of TVC Technician Company correlated with price surveying
and purchasing decision behaviors. A marketing promotion factor correlated with purchasing
order and product transportation behaviors. Marketing factors, product, price, place, and
physical readiness correlated with operation behaviors when products were not available.

3.5 Marketing factors, place, and a process factor of Tri Nam Chok Company
correlated with operation behavior when products were not available. Physical readiness
factors correlated with product transportation behaviors.

3.6 Marketing factors, product, price, place, promotion, people, physical
readiness, and a process factor of Pawaphat Engineering Company correlated with operation
behaviors when products were not available.
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