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A Study of Consumption Behaviors and Marketing Mix Factors Affecting
the Decision - making on Buying Buadaeng Herbal Medicine Products
in Bangkok
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Abstract

The purposes of this paper were: (1) to study the decision-making behaviors of
customers on buying “ Buadaeng” herbal medicine products, (2) to survey marketing
mixer factors, and (3) to explore the marketing mixer factors which affected the decision-
making of customers on buying “ Buadaeng” herbal medicine products. The sample of
this study included people who bought “Buadaeng” herbal medicine products.
Questionnaires were used as research tools and consisted of 3 parts. demographic data,
the decison making process, and marketing mixer factors. These questionnaires were
tested for content validity and reliability. The Cronbach Alpha reliability coefficients of
the third sections were 0.90. Research data were analyzed by descriptive statistics
(frequency, percentage, mean, standard deviation). The research results were as follows.

(1) Most of the sample group who bought “Buadaeng” herbal medicinal
products were female, aged 31-40 years, and had earned a bachelor degree. They were
employees or self-employed. Their incomes were 20,000-25,000 baht per month (2)
Customers rated that they bought balm products the most, followed by inhaler, water
Borneo camphor, yellow oil, and Som-O-Mue respectively. They provided two reasons for
buying: quality of the products was high and FDA certified these products. The products
were used for relieving pain, sprains, and soreness of the muscles caused by working all
day long. In addition, the products were used for alleviating cold symptoms such as nasal
congestion and dizziness. These products were kept at home and bought from shops,
distribution centers, or booths of the Nonthaburi group in the OTOP Fair. The shop
owners who recommended these products were well-known persons who influenced
customers decisions to buy. Finally, they preferred to buy the economy set the most. (3)
Customers rated the factors that most influenced their decision to buy in terms of
products, sales promotion, prices, and a distribution channel. The distribution channel
was an obstacle because of insufficient stores or distribution centers. Moreover, these
products were available only in a OTOP Fair and an Economical Products Trade Fair
such as the low-cost productsin a blue flag fair which was organized by the Department
of Export Promotion.
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