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A Study of Behaviors and Satisfaction of Consumers of Aromatic
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Abstract

The purposes of this research were: (1) to study the behaviors of consumers who
consumed tender aromatic coconuts at Dhamnoensaduak District, Ratchaburi Province,
(2) to explore their satisfaction, and (3) to compare their satisfaction according to their
personal factors.- The sample included 400 consumers who consumed-tender aromatic
coconuts at Dumnoen-Saduak district, Ratchaburi province. The statistical devices used for
data analysis were descriptive statistics (percentage, mean, and standard deviation), T-test,
and one way analysis of variance. The results were as follows.

1. Most customers said that they consumed both juice and flesh of tender coconuts,
and they ate all the flesh. They chose tender coconuts because they were inexpensive and had
good taste and smell. They chose to buy peeled husk coconuts which had white skin more
than green ones. They preferred moderately sweet and good smell. They ate coconut more
than one time a week, and the last time that they drank the juice was less than one month from
the time of the study. They made their decisions to buy and bought one coconut each time by
themselves to eat at their homes (56.00 %). They brought coconuts from fresh-food markets
or weekend markets.

2. The customers rated their satisfaction on tender coconuts at the high level (X
= 3.78, SD = 0.92). They rated their most satisfaction in terms of the variety of tender

caconuts in the markets (X = 3.97, SD = 1.10), followed by their tastes (X = 3.97, D =
1.10), the quality of the juice by protecting insects or contamination (X = 3.87, 3D = 0.91),

and the convenience to buy (X: 3.83, SD = 0.84) respectively. The customers rated their
least satisfaction in terms of marketing promotion such as price reduction or' giving

complementary products (X = 3.45, SD = 0.84).

3. There was significant difference of the satisfaction of consumers who consumed
tender aromatic coconuts according to their age and incomes (p <.05). However, there was
no significant difference in the satisfaction of consumers who consumed tender aromatic
coconuts according to their sex, educational level, occupation, and marital status(p <.0.05).
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