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Abstract

This research aims to study factors affecting dye cotton buying behavior of textile merchants in
Bangkok. The sample group included 196 textile merchants who were chosen by way of simple random
sampling. The research instruments were questionnaires. Confidence levels of the questionnaire were
0.9635, which were divided into four areas: products, prices, distribution channels and marketing
campaigns. Cronbach’s alpha coefficients were 0.95, 0.89, 0.93, and 0.91, respectively. Data were
analyzed using multiple regression analysis. It was found that products and prices affected dye cotton
buying behavior of textile merchants in Bangkok, and multiple correlation coefficients between products
and buying behavior and between prices and buying behavior were 0.250 and 0.334, respectively. Statistical

significance was 0.01 and 0.001, respectively. This research was designed to be beneficial to textile

merchants and other people interested in textile businesses.

Keywords: factor, dye cotton buying behavior, textile merchant
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