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7 FACTORS THAT INFLUENCE CONSUMER’S POSITIVE ATTITUDES TOWARD
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Abstract

The growths of second hand car business have more increased continuously, which implied
that number of used car’s dealer was also increased. To strength good attitude of buyers toward
them, the consumers must realize how to make a good decision toward service standard of each
used car’s dealer. For example, product factor, distribution factor, psychological factor, marketing
promotion factor, process of service factor, personal factor and pricing factor. If the used car’s dealer
realized the important of all factors, the consumers will have a confidence which will reflect on

number of business transaction of the second hand cars.

Key word: second hand car, used car’s dealer, attitude
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