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Abstract

Many changes in today’s world impact our lifestyle, whether it’s the economy,
society, politics, technology, or changes in natural environment around us, such as water, soil, air and
forests. These changes cause us to adapt our lifestyles. Diminishing natural resources means it
becomes more difficult to source raw ingredients. Furthermore, natural disasters are increasingly
severe, and much harder to predict their occurrences. For example, extreme cold weather in many
areas of North America (Polar Vortex) from the airstream from the north pole, or the snow in Cairo,
Egypt. These rapid changes affect the operation of organizations, both public and private sectors, as
well as commercial companies, and companies providing products and services. Typically competitive
environment will directly impact on business competition, especially the factors relating to the
competitors, competition conditions, bargaining power of buyers and sellers, as well as product

replacement factors. Entrepreneurs in various industries must keep up to date with the changing
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trends of different environment factors, as well as careful monitoring and adaptation to the changing

environments to maintain a sustainable balance.

Keyword: Competitive Environment, Current Situation
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