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Abstract

The objective of this research is to study Thai consumer’s environmentally friendly behaviours and
divide them into segments. The samples of investigation are 2,500 of Thai people living in urban area by
using questionnaire as an investigation tool and Multi-Stage Sampling as a sampling technique.

The result indicates that most of Thai consumers have a moderate level of environmentally
friendly behaviours. By conducting Non-hierarchical Cluster Analysis with Euclidean Distance, There
could be segmented into five groups with the explicit differences of behaviours. The information
recognition is a major factor that considerably motivates the consumers’ behaviours. The marketing
or the product development could take advantage of the particular consequences from the result in

order to response the differences of demands.
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