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Abstract

Four hundred Facebook users were purposively selected to complete the self-administered
questionnaire and satisfied analysis hypothesized by a computer program. The descriptive statistics
were used to describe the demographic characteristics and the Facebook use behavior. The inferential
statistics such as Chi-Square test, was used for hypothesis testing. Findings; 1) Facebook users are male
and female in nearly equal number, and most are between the ages of 27-33 years with a degree,
and are privately employed, with a monthly income of 40,000 THB or more. 2) Facebook is used

mainly to: a) chat with friends, b) share pictures and video, ¢) report own status to the network. 3)
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Most users are exposed to Facebook everyday, but less than 3 hours at a time through iPhone,

Blackberry, Samsung, etc. 4) Facebook users perceived product advertisement through Facebook as

sales information source as well as medium for communication among Facebook friends. Moreover,

Facebook enable users to brand recognizing. 5) Facebook users are mostly exposed to information

about products of Small and Medium Enterprises (SME), such as retail clothing, import goods and

fashion products. The most attractive messages to Facebook users is promotion program such as 50% -

70% reduced price.

6) Hypothesis testing revealed that there were correlations among purchase

decision and online product advertisement as well as attitude toward online products.

Keyword: Purchase decision, Facebook
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Facebook User
Active 85.63% , Inactive 14.37%

= Male = Male

Im 9 million 12.7 million
49.18% (48.78%)

= Female = Female
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