GUEV

CONTENTS

U7 18 aUuil 3 WWau NUYIEY - SUINAN 2567

UNAMUIY
NINUNIUVBULUANUITEATUNTDLTBI0E 19838 uvRIUsEINAlNY
1
Sustainable Tourism in Thailand: A Scoping Review
(1_11) o & =~ a ¢
FNNIY UAUAS, SUITI VAN
nsUsziunsiauInIsiewgnenuluAnindnsiunnsvisaiies
2
Assessing the Development in Thai Tourism: Applying the Tourism Area Life Cycle
(12_23) v a v a a
Unudia Tedvguia
NMsmLIN1TInNstadafndinunisvieaiieavesiuarinaney Jwinaynsans
3 Development of Tourism Logistics Management of Tha Chalom, Samut Sakhon
(24-38) | Province
ASUEOET USTIAEIM, AATTE LAaLIANTIT
NMFATIEANNANTETENI0TN diulsraunanisaanaluyuueuilan
wazanenstusuuiliusnsluauutunewilos
a
( ) Correspondence Analysis of Occupations, Marketing Mix of Customers’ Views and
39-51
Low-cost Airlines at Donmueang Airport
ARST WINNASH, Uszande wauun
n1siasziruduiusvesdadeanuansalunisldouivledmiisnuniaigszdu
NITNTN
5
An Analysis Relationship of the Usability Factors of Government Ministry Websites in
(52-61)
Thailand
AIINYS LNWATE, ANTIUATY wawd, USveytiun daay
ANdNTUSa s TidNasianulaUSsunamMsudturelaviagury Jandnuiy
6
The Casual Effect Competitive Advantage of Community Enterprise in Nan Province
(62-77) v oo
Asiad auaian
WININMITRILINTIANSSsUN saeunduaTuAMNNTNANYIT AN K
lugaunAlnddmsuninufiveniang Jusen
.
( ) Guidelines for teaching and learning development to promote the quality of
78-92

vocational students in a new normal for Eastern Economic Corridor

ANRNUS AuaNs, 159181 5ITUARRAN




UNAUIY

8
(93-106)

Taduigeanmnuesnnuaunsatumsiansuinnssundaasonani sasiueu
VYDINYAINT
Causal Factors of innovation management that affecting the Farmers Performance

gonshl Auashunud

9
(107-118)

Taduigeanmmnildnsnadeauinavesgnatugsiadvanadelvdludminuassvdun
Causal Factors Influencing Customer Loyalty of Modern Trade in Nakhon Ratchasima
Province.

o

PRI ﬂaaﬂuuqq, Tunwy dne1ude, 25800 15U, aRdng VIGIEEH

10
(119-133)

AR (9 <

HAYBINTTIARINTIUNMTIEUgAN T oduTUs A M ANUga e
Effects of Using Loose Part Play Activities on Social Relations of
Young Children

ANSIY SEIUS, NavIR WugIsna

11
(134-147)

vswavesiladeiidsmasronmsinauladedudloneUrinuszuvesulatvesuilnaludsmin
YDUNU

The Influence of Factors Affecting the Purchasing Decision of OTOP Products Online
of Consumers in Khon Kaen Province

UFEITIU AU, YN TUFUAS

12
(148-163)

1 a L3 a

andnavesdyauseiviuarnsiteuiveniasnisegivimivesssiaunanviesy

Y 9

The Influence of Artificial Intelligence and Machine Learning on the

Platform Business Landscape

19

InFa 393t TS WwIeylewan, susT WASFAANA

13
(164-177)

0
a (% 3

VTNAAUNANYVUIUVBILUTUA NieulewiruaRveusLnAdedSUTa IR

danudidladovesgsiainiesiundedidv
Multiple-Parallel Mediator Influence of Brand that connect with Consumer Attitude

of Endorser to Purchasing Intention of Inkjet Business

a £ ¢

us9ATY Wegndshu, UseAnide wusnsal, Suusiiuwn Alanssa, 585 9nusued

9




UNANIBINIG

nsAnudgymuazuumandlelunsdamminensuyuslulssmelneluanissui 21:
NMSANYILUUAINUMUISIUnsTuLUU gz UL
H Study of Problems and Solutions in Human Resource Management in Thailand in
(178:192) 21° Century: A non-systematic literature review method
813 NeUAUTIA, a1 Tad d197ey, unned inky, Iiles mTENa
wwInNsIansiunudmunsindulanaraiuny
o Cost Management Guidelines for Decision Making and Control
(193-206) S9ianl sTasmulnAy, suissa uastnlay, desenln LEuLEs




