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Price awareness affects the decision to choose the service of private
domestic parcel delivery companies of consumers in Samut Sakhon

province
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Abstract

The purposes of this research were A study of price awareness affecting consumer's decision
to choose the service of domestic private parcel delivery companies in Samut Sakhon Province. The
sample used in this study were people who decided to choose a parcel delivery service. which the
exact population is unknown (Non-Probability Sampling) The sample size was calculated by using the
formula of Cochran, M. (1993) to get a sample size of 400 people. Using accidental sampling. The
research tool was a questionnaire. There is a confidence value for the entire issue (I0C) for the whole
issue of 0.91. consisting of statistics used to analyze data, frequency, percentage, mean, standard
deviation and multiple regression analysis.The results of the study showed that (1) the level of
opinions towards market price awareness of service users with the highest average was that they chose
to use the service with the service provider that set the starting price appropriate to the distance
traveled visually. included at a high level has the highest average of 3.81 and (2) The results of the
study concluded that the market price price higher than market and the price is lower than the market
Affecting the decision to choose the service of private parcel delivery companies in the country of
consumers in Samut Sakhon province. analysis of variance In the model of multiple regression analysis,
it was found that price awareness price according to market price The price is higher than the market
price. and the price is lower than the market price Affects the decision to choose the service of a
parcel delivery company. by being aware of the price price according to market price Affecting the
decision to choose the service of domestic private parcel delivery companies of consumers in Samut

Sakhon province the most with statistical significance at the 0.05

Keywords: Price awareness, Decision to choose the service, private parcel delivery
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3, §UTIAPINIITIAIAAIN 244 .024 .380  10.017  .000* 947 1.056

Note: R?= 0.460
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MM 2 HaIATIERANDAnRNYAM (Multiple Regression Analysis) 151U31 NM3nsentings

srenditfuddnyyneadaisesu 0.5

Sofnsuniminuansenufud sdassiidmadonisdnauladenlduinsuudataguesuisnionsy
aeluvszmavesfulaaludminaymsains wuin nsasevdnfenan  dusamiueatn dawnige
993D MUTIAINTINAIN WazFuTIAGINInaIn AUy

dulszdnsnsdmun R? = 0.460) uansliisiuin Anduiesas 46 fimdedn Jovas 54 1Juwa
dewnanduusdu Alaildianfiansan

INNANINAADUANISERAvD IR EUUsEATETa i uUSEasY (Independent) 3 fnu 1A nsaszwniin

f991A1 ATUTIAININTIANATIN (X)) ATUTIATFNTITIANEIA (X,) HagAIUIIAMINTITIANNAIA (Xs) a13150

WeulveglusUaunsaduiiliainnisiiasieinisanneedeny iseaudeddsy 05 Weviuensdndula

v
v

denliusnsvudaiaguesusvnensunmelulsenavesiusinaluiminaynsains lonail

Y = 1.570 + 0.312X, + 0.091X, + 0.244X,

INAUNTTUNFUATIFINGT Feudiudn AFuUsEANS 104 X, Ao 0.312, X, Ao 0.091 wag X, Av 0.244

A7UNANTNATRUANNAFIY

1. s1101usIAInatndmanenisinduladenlduinisuienvudiuinisusenvudaianienyuy
aeludszimavesuilaaludminayvsaiasvesnguiegiandulumuanafgiuaenndosiuradnslusunsy
dufagu dAwvindu 0.00 Fstfesninsziuiteddty 0.5 Aifvun

2. 1gandnaaandinadenisanduladenlduinisusgnvudeuinmsuienvudaiagienyu
melulszimavesuilnaludminayvsaiasvesnguiediandulumuanafgiuaenndosiuradnslusunsy
dufagy dAwvindu 0.00 Fstfesninsziutteddty 0.5 Aifvun

3. s9AninAIRanaderanonisiaduladenlduinisuitmeudeuinnsuitnuudeiagony
meludsyimavasuilaaludminayvsaiasvesnguiediadulumuanaigiuaenadosiurnadnslusunsy

d593U fidwindu 0.00 FetleendnszauiiadAty 0.5 irviun

A13199 3 asunan1snagevanuigiudadendwasenisinduladenlduinisvudaianvesus¥nienou

melulseinavosuslaaludminaynsains

R NANINAGRY
GHHED )
@9 a
GHHEL )
99
auuAgudan 1.1 NsRsEnniaTAImINTIAIRaIndmanan1sandula Dulumuauufignu
Wonlduinig
duufAgudan 1.2 mMsnsentindanginisnmandmadenisinduls  Wulunuaunfgiu
donldusinis
duuAgiuden 1.3 nseszudniesaninismeaindmanenisieduls  Oulumuanuigu
donldusnis
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dyuna

ifeldeiunenanuingUsrasduesniside dil

1. nanms@nwdadunisaseniniesanisdeduladenldusnisusenvudaianensunielulssine
vosffuslaadminaymsains wuin sziuanuAnmiulaesinveslduinisaenisnsenindsailaesiueglu
sefuann lagnsnszviindesiadiusmaunaeanfiianedeuiniian Ao @enlduinsiugliuinng
fuanmBuiumnzautusssemeiliuing fsfuilaafinsanangliuinsiinisdenaimangasioe
Busunazaldneamsrszmaaglivimausazseliuimsliundistuaindn fadufuilnadsfiansanis
AnumIzaudsindulalduinig inszdnsedusimnusininain (Meet the Market Price) tdunisivua
smFen1sinsIaAu Wesnnaiadinsuvsduauysal (Pure Competition Market) wagnansausilaiinny
uansnefu mMIfvuanailesanmateiinisudstuanysal fueuiazse Jaduifusen Ae fesnedumau
Amaaiity uardudmieuinisvesianusaredidnvusmilousunnusens Seamsanaunuiuld

v
a v v o

ogsauysal tufie Mifrenelansduilunaidiginiisanan fuilaearhifedudanguemetuae
(Kotler, P. 2012)

NaNIANINUI1 MInsenindesan dusageaniianan teifidedeninign e THuinns
yudsiuUIEnifunsgiugs ndousuusfuaudems fdoradeswnandt ulsuiesedusaiganingman
7817 (Above the Market Price) Aanisanansaimunsialiganinguasduls ilosnnanuduudwesians
y3efideldiusouludusing q fmilonidudesdu wu nandudiduiivoniuvesuilne iiafidewesianisd
winzay yaains Sanutiwg Wusiu Aanisirunsiegainiiguisduld (Kotler, P. 2012) msimuasiangs
nelmiAnnmwARrenEnfue vusiieafunisiiunsangs Wunsdngegudsdidnangdmanaldisiu uay
MsWWAnAusteafAsuLUaIIAVE oM sdEsuNsaa lVisenndesiy

waznanIsAnmSamudni nmsnszuiindenan fusadinimeeain defifidadounian fe 14
vimsvudsiuuieniifinsdanenisduandussdnfiionaiemianit seduneminiisainain (under
the Market Price) Huulsneseiusmifamsvunaidniesniunly ilefesmsdruutmmamsnaaluyiun
1N 9 warlviduAnszaegiuslaneglwnsvaiy Fuseiinensthaldiitedeinsdiuudmanain n1see
s Wunsinaliilutisusnvesnmaiaudiddaann Wegdalifulnaseusuumaaesdoluldnsds
seuuugnRan Mhsalisininaialutausn efsgalingudmunelinaassduine egnidale
ngudnendundodn farusutunandusaiund Su3endt Penetration Pricing iazifiunagndnisis
sAduduuugneaIafiungunansast Fast Moving Consumer Goods (FMCG) fie Audngulaarialuiifinisie
elanaon LLazﬁiwmﬁunuﬁﬁ (Kotler, P. 2012)

2. #an1sAne nisnsevtndselunsdnauladenldusnisusvnvudaianiensunielulseinaves
Auslaalufminaymsanns wud N1snsenindesIan AUTIAIMLTIANRNEIN AMUTIAIGNIITIAINGIN kaZAY
minsmean dmasonsdaduladenlduinsuismuudsitanensunelulssmaveaiuslnaluimin
aynsans lagnsnsgnindesnan Musaeunanain dwadenisdndulaudenlduinisusenvudaian

o

wnyuniglulseimavesfuilaaludminaynsaias uiniiga sz ngliuinisvudaianuismionyy

q

meluvssimedisavudduimainnateyssnnaswuiiguilaadents Thuinisaudduiifinanmsings

q

AsaIa1 Jusnisvudedunlaglidndmieiwazlidndniindn au1sansiaauni1shiusn1s NSRS
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'
§ a =

lnefididnnsefinddglunislivinisteyavesvudusazuitn uaslguduinsfiazainifivans denndos
v sy ¢ = e v A o oA ] v a = Y a | o Y  aw
fu @33l Ui (2563) nAnwideses Yadedwadenisdnduladenldusnisvudaianuesgnanuism
wia Wndinsa 9100 luwedwianssuasaseysen wuin anudtunisidenlduinis Yasnanfilduing waz

Aldnglunslduing inadenisdedulaidienlduinsvudaianvesgnan Jadenunmnisiiuinisdedinase

nsindulafenlduinsvudaianiisnsnauiniign

q

LIEILIIE

Forausuuzitlfiannniside

1. Mmsdninagnsiusaaunain lnefnwikazdrmadeyavesliusnmsvudanan uadundavia
salilndidestusarlunisismaans fmuesaisudumngauiuszesmeiiliuioms

2. MISMTUANINSEINNITUSNT nelauaidnssulseiuanudemediunsn wasiUalomaligndn
Iviuseunnandemeiisdundeudmuanmsiiduanuasamnuduasedudud

3. M59AYh Promotion Package wielWdruansiammuneniasgianaiios Lﬁawvlﬁﬂiséjuiﬁlﬁmmi
THusmsegwioiiles

4. asulunislduinisesulaulaglvignAnanunsaviisienisasdussesueduszuveeulall 1w n1s
fiaueUndiedu n1sfignénvinsenisdidudesuladlussuuienstieantunoulunisindsldiiu

5. msdauinsTudumfediugna edigiinanuasaInlunisuudanigna
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