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A Study of The Relation Between The Decision-Making Process Components

And The Marketing Mix Components For Using Customs Brokers In Area.
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Abstract

The objectives of this research are: (1) to study the level of marketing mix factors of export
agencies in Bangkok province, (2) to study the level of decision factors to use the services of export
agencies in Bangkok province, (3) to study the level of relationship between marketing mix factors and
service decisions of export agencies in Bangkok province. The subjects used in this study were 102
people who used the services of import-export agencies at Metalex 2023 at BITEC Bangna. Use
questionnaires as a research tool. Analyze data with basic statistics, frequency values, percentage

values, standard deviations, and correlation coefficient analysis. The results of the study showed that
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the overall level of marketing mix factors was the highest, the level of decision factors for the use of
the services of export agencies in the overall area was the highest, and the relationship between the
marketing mix factors of export agencies in the Bangkok area and the decision factors for the services

of export agencies in the Bangkok area. It is at a high level.

Keywords: Marketing mix, Decisions, Export agent service
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